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 USM Online Staff  

National Account Manager 

Kristin Mendola 

203-761-0202 

Mendola@USMedicine.com 

Advertising Production/Publisher 

Jim Nagle 

203-801-0055 

nagle@USMedicine.com 

Editorial Director 

Brenda L. Mooney 

Mooney@USMedicine.com 

  USMedicine.com  

USMedicine.com serves the physicians, pharmacists, nurse practitioners, physician assistants and administrators 

working in Veterans Affairs, Military Health System and the U.S. Public Health Service. The federal market 

represents the largest integrated healthcare in the United States, providing healthcare to 18 million veterans, active 

duty and retired servicemembers and their dependents, plus those served by the U.S. Public Health Service. 

Average Site Traffic: 
 

17,000 Average Monthly Users 

22,000 Average Monthly Sessions 

32,000 Average Monthly Pageviews 

65,000 Average Monthly Ad Impressions 

Run-of-Site Banner Advertising Rates: 

$75 CPM 

25% SOV – 15,000 monthly impressions  

Ad Serving Platform: 

DoubleClick for Publishers 

Run-of-Site Ad Units: 

728 x 90  

300 x 250  

300 x 50 - mobile 

320 x 50 - mobile 

Creative Files 

DoubleClick tags 

JPG, GIF, SWF – with click-through URL 

HTML5 (provided as a third-party tag) 

File Size: 100k 

Expandable creatives: must be click-to-expand. 

Animation creative Max length 15 seconds, max 5 loops 
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  U.S. Medicine eNewsletter – Deployed 3‐times per month  

U.S. Medicine Direct is deployed 3-times a month, provides subscribers breaking news, web-only exclusives and an 

advance look at articles running in the current issue of U.S Medicine. Editor-in-Chief Chester ‘Trip’ Buckenmaier III, 

MD introduces the newsletter with his opinion and comments on current federal healthcare issues. 

Average eNewsletter Traffic: 
9,250 Average Subscribers 

19% Average Unique Opens 
25% Average Click Through Rate 

Frequency 3-times Monthly: 
10th of the month 

20th of the month 

30th of the month 

Ad Unit: 
Leaderboard: 728 x 90 – Exclusive Advertiser 

Rates: 
$ 2,300 per deployment (net) 

Banner Advertising Specs 
File Size: 50k GIF/JPEG, Target URL: Required 
3rd‐Party, Flash, Rich Media ‐ not accepted 

 
 

 

  U.S. Medicine eNewsletter – Single Topic, Exclusive Sponsor  

Exclusive sponsorship of 2 to 3 article single topic eNewsletter. 

Average eNewsletter Traffic: 
9,250 Average Subscribers 

17% Average Unique Opens 
25% Average Click Through Rate 

Ad Unit: 
300 x 250 – Exclusive Advertiser 

Rates: 
$ 5,000 per deployment (net), Minimum 3 times 

Banner Advertising Specs 
File Size: 50k GIF/JPEG, Target URL: Required 
3rd‐Party, Flash, Rich Media ‐ not accepted 
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